
Advertising on 
Travelsignposts
Reach travellers to Europe when they’re 
deciding on and planning their trips

Travelsignposts is an established and expanding travel 
planning site covering Europe and the Mediterranean. We 
serve a growing audience of travel product buyers, mostly 
in North America and the UK, with strong representation in 
Australia.

Organized by country with separate Paris, London and 
Venice sections, we also have an extensive photo gallery 
containing over 29,000 images covering a wide range of 
tourist destinations.

Founded and still run by professional photographer and 
writer Tony Page and his wife Helen, Travelsignposts has 
achieved strong traffic growth – 60% in 2011. Recent 
figures for the 30 days from Feb 3 – March 4, 2012 

(traditionally a low time in the travel business) show 114,041 unique 
visitors and 219,138 page views (see below).

What we cover

Our wide editorial content extends to the 
whole of Europe (including Eastern Europe) 
and the Mediterranean, with a mix of 
practical planning information, destination 
tourist attractions, event news and cultural 
activities. 

Our photo gallery has over 29,000 
photographs of tourist destinations in 35 
countries and we add thousands of photos 
every year.



Our Target Market

We designed the Travelsignposts website to help people who are thinking 
of taking a vacation in Europe – either on their own, touring by coach or 
river cruise, or in a mixture of different ways – decide where they want to 
go, and plan and book their trip.

People like our site because we’ve actually been to and photographed 
nearly all the places we talk about. We provide our readers with useful 
background information to help them decide on their destinations and 
more than 29,000 photos to give them an idea of what the places are re-
ally like. Travelsignposts is already quite comprehensive, and more impor-
tantly, all the information is gathered conveniently together on one site.

Our Audience

Here are some recent monthly figures from our Google Analytics (actually, 
our latest figures have gone up even more):

FEBRUARY 3  - MARCH 4, 30 DAYS

Figures from Google Analytics (so you know they’re good, right!)

Unique Visitors: 114,041  US Visitors: 26.66% Australia: 4.18%
Page Views:  219,138  UK Visitors:  17.18% Canada: 3.76%
Ads viewed:  905,357  Ireland:  4.66%  

186 countries in all.



Growth in 2011-2012

Travelsignposts Feb-March Unique Visitors

Last year (2011) we increased our unique visitors 69% over 2010, and our 
page views 66%. This year our unique visitors are already 67% up com-
pared to the first two months of 2011, and our page views 62% up. Getting 
better, too.

    By the way, when you’re looking at web site statistics, please make sure 
they’re recent! After Google introduced its Panda algorithm updates last year 
many web sites were hit (we weren’t) and quite a few are disguising the fact 
by quoting old stats.

But figures aren’t the whole story.

The people who use our site are specifically looking for information on 
travel destinations they want to visit in Europe and the means by which 
they can do so. They’re looking for places they can spend their vacations – 
and spend their money. And since travel to Europe is relatively expensive 



for those living outside the continent, it follows that many of these readers 
are likely to have high disposable incomes or the funds to allow them to 
finance their travels.

(This "self-selection" is important. More than 80 percent of Americans 
have never obtained a passport and the odds are they never will, so if 
you’re in the business of selling travel to and in Europe to people in the 
USA, you need to target the 20 percent (or under) who are actually going 
to travel)

Result? Your advertising dollar on our site punches above its weight, and 
reaches more of the people you’re targeting.

Our future plans mean ongoing growth:

We’re continually adding new material to Travelsignposts (our travel 
research budget runs well into five figures annually), and over the coming 
months we’ll be expanding our European coverage by introducing new 
contributors to help spread the workload. We intend to incorporate video 
into the site (we’ve already shot footage in Europe) and a revamped site 
navigation will help users access our wide range of content more easily. 

We think our site looks pretty good, and your company’s image can only 
benefit from being seen on our pages – that’s our intention, anyway!

Next,

Advertising - what we offer and how to work with us...



Advertising – what we offer and how to 
work with us.

We offer you two ways to advertise on our site,

• Display advertising via our Google Ad Server – you can book this di-
rectly on line now, see below!

• Via Google AdWords advertising by choosing to place ads on the Ad-
Sense units on our site.

 
DISPLAY ADVERTISING

We’re offering standard time-based ad units at the moment.

Rates and Specifications:

Travelsignposts ROS ad units
728×90 Leaderboard ATF
Leaderboard centred at top of page 
(whole site excluding home, gallery 
and legacy pages)   
$400 monthly
(3 spots in rotation)

300×250 Right Sidebar ATF
Medium rectangle in right sidebar 
above the fold (whole site excluding 
home, gallery and legacy pages)  
$400 monthly
(3 spots in rotation)

160×600 Right Sidebar
Wide skyscraper in right sidebar 
(whole site excluding home,gallery 
and legacy pages)  
$300 monthly
(3 spots in rotation)



Travelsignposts home page ad units
728×90 Leaderboard Home
Leaderboard centred at top of home 
page 
$50 monthly
(3 spots in rotation)

300×250 Right Sidebar Home
Medium rectangle in right sidebar of 
home page below the fold
$30 monthly
(3 spots in rotation)

Travelsignposts Gallery Album 
Ad Units
300×250 Gallery Right Sidebar ATF
Medium rectangle in right sidebar 
above the fold on every page in the 
Gallery  
$250 monthly

728×90 Gallery Leaderboard BTF
Leaderboard centred below the 
image(s) on every page in the Gallery  
$300 monthly

Travelsignposts Legacy Pages Ad 
Unit
728×90 Leaderboard ATF 
Leaderboard centred below top navi-
gation above the fold on legacy pages 
(Paris, Venice, some England). Book 
this with other Leaderboards to cover 
whole site.
$150 monthly (3 spots in rotation)



SELF-SERVICE PLATFORM AVAILABLE

Want to buy ads directly on Travelsignposts? Complete an order in 3 easy 
steps through our ad-platform partner BuyAds.com.

To use the self-service platform:

1. Pick the ad inventory you wish to purchase. For example, our Home 
page Leaderboard.

2. Check date availability.

3. Place your order: register, pay (credit card or paypal), upload your 
creative. You’re done.

Simple! And you can manage your campaign directly.

You’ll be in good company, too. 

Google Adsense

We also offer the opportunity to advertise on our site via Google AdSense 
advertising. This is mainly limited to text formats, and there are two ways 
you can do this:

• Placement targeted ads, which run only on sites that you select. In this 
case, you would target Travel Signposts on Google’s Content Network 
using their placement tool.

• Contextual targeted ads, which are matched to the content of each 
page.

You can choose to pay only when someone clicks on your ad – cost per 
click (CPC) or when it is shown – cost per thousand impressions (CPM).

For more information about Google AdSense ads, visit Google AdWords.

BuyAds.com
http://adwords.google.com/


How to contact us:

If you want to talk to us about different 
advertising options (or anything else!) you can 
contact us in quite a few ways:

•	 Email:  
 tonypage@travelsignposts.com
•	 Post: 
 Travelsignposts Pty Ltd 
 29/4-8 Kareela Road 
 Cremorne Point 
 NSW 2090 
 Australia
•	 Skype: 
 travelsignposts
•	 Facebook 
 http://www.facebook.com/travelsignposts
•	 Twitter: 
 http://www.twitter.com/Travelsignposts
•	 Google+: 
  https://plus.google.com/112515181688923726217

We’d love to hear from you!

mailto:tonypage@travelsignposts.com
http://www.facebook.com/travelsignposts
http://www.twitter.com/Travelsignposts
https://plus.google.com/112515181688923726217
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